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Migrant Resource Centre (MRC) Pakistan awareness raising and outreach activities April - June, 2022
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3. The MRC Pakistan lauched an awareness raising campaign through
local rickshaws in Gujranwala, Sialkot, Gujrat and Faisalabad districts.
1,200 posters were posted on rickshaws for two months. The campaign

I will continue till December with 3,600 rickshaws to be covered. On an
average, one rickshaw poster is read/ viewed by 6,000 people in two
months.
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Fale work visa for Canada: Sagib Ghafoor attended the MRC
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the details with POE Lahore was also shared with him.

Highly informative discussion.




