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Work Abroad General /Gulf
Labour migration

No. of queries received: 188

14%
Study abroad - Europe
No. of queries received: 86

13%

Sharing of MRC posts, videos &
contact information/to know
more about MRC

No. of queries received: 75

06%
Verification and Guidance
No. of queries received: 35

01%

Asylum
No. of queries received: 07
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Average daily user on

12%

Covid: Update about flights,
Contacting Embassies, Consulates,
Support Mechanism, reopening of
work, study opportunities

No. of queries received: 71

s
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immigration
No. of queries received: 31

04%
Visit Visa Abroad
No. of queries received: 22

13%
Referral Support
No. of queries received: 78 \
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Total number of queries: 593
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Reach: 634,728
Vigws: 25

s Reach: 60,909

8 Outreach Activities EEEES

VARIABLES ToTAL
ORIENTATION SESSIONS 749
SESSION ATTENDEES 99.261
STAKEHOLDERS VISITS AT MRC m
MRC VISITS TO THE STAKEHOLDERS 835

© VISITSTOOEPS 664
VISITS TO EDUCATION CONSULTANTS mn

* PRE-DEPARTURE BRIEFING SESSIONS 26

FACEBOOK LIVE SESSION
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LI Engagement of Reach of all
followers all published published posts
posts

19 IMpLEMENTATIONS TEAMS'

(1}
o members attended the
Kick off meeting
pa 80 MIGRATION PRONE VILLAGES
4 from 8 districts are
identified.
4 40 communryepaesentanves
4 areselected and trained.

MRC Lahore team signed MoU with Government College
University, Lahore to conduct migration awareness
raising session with the students of GCU.

‘:‘< " & _.‘é"‘,

MRC Islamabad team organized a training session for
the third batch of six new Communtiy Welfare Attach-
es' (CWAs) appointed by the GOP. The CWAs destined

for KSA, Japan, Qatar, and Bahrain
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Community Awareness Intita

RIKSHAW CAMPAIGN 360K cuents

= .J. InLahore, Rawalpindi  Reached out after
© 7 Sialkot & Gujranwala.  reading the rickshaw
campaign message in
six months.
4000 messaces 600 caus
¥4 Sent in Rawalpindi over hotline and 100
Al ialkotdistricts  oneed through
in phase Il of SMS MRC email.
Campaign.
PSA CAMPAIIGN 3,110,000
Through radio and Total Reach in the
™ Ty Channels. districts of Punjab
and KPK.

Community outreach on safe and informed migration

through 4 partner

ions in districts: F
akand. Cul

Mardan, Abbi

la, Silkot,

Mandi Bahuddin and Gujrat begins in August.

e pofct 4 frdea by the European usian

- IMPROVING
ANAGEAENT



https://www.facebook.com/watch/?v=387044986270246
https://www.facebook.com/watch/?v=290130216213866
https://www.facebook.com/watch/live/?v=259056109122835&ref=watch_permalink
https://www.facebook.com/OverseasEmploymentCorporation/photos/a.500797336616233/4896171867078736/
https://www.facebook.com/beoehq/photos/a.1750660971841935/3015314635376556/
https://www.facebook.com/beoehq/photos/a.1750660971841935/3018052918436061/

