Migrant Resource Centre (MRC) Pakistan awareness raising and outreach activities July, 2021 M
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Points highlighted by speakers were:

* The need to establish an improved and more effec-
tive coordination and support mechanism between
all relevant stakeholders.

MRC monthly trends observed through outreach

and awareness activities
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* Awareness-raising initiatives to improving public
understanding on trafficking and smuggling.

Muhammad Asif: Very good very nice Allah bless you with
every day and night
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